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ABSTRACT 

This study aims to analyze the effect of Segmentation, Targeting, and 

Positioning (STP) marketing strategies on Sales Volume at Sun Miracle Store. 

The research used a quantitative approach with 100 respondents selected 

through purposive sampling. Data were collected using questionnaires and 

analyzed using multiple linear regression with SPSS 25. The results show that 

Segmentation, Targeting, and Positioning have a positive and significant effect 

on Sales Volume, both partially and simultaneously. The Adjusted R Square 

value of 0.415 indicates that 41.5% of the variation in Sales Volume is explained 

by these three variables. 

Keywords: Segmentation, Targeting, Positioning, Sales Volume. 
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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh strategi pemasaran 

Segmentation, Targeting, dan Positioning (STP) terhadap Volume Penjualan di 

Toko Sun Miracle. Penelitian menggunakan pendekatan kuantitatif dengan 

sampel 100 responden yang dipilih melalui purposive sampling. Data 

dikumpulkan menggunakan kuesioner dan dianalisis dengan regresi linier 

berganda menggunakan SPSS 25. Hasil penelitian menunjukkan bahwa secara 

parsial maupun simultan, variabel Segmentasi, Targeting, dan Positioning 

berpengaruh positif dan signifikan terhadap Volume Penjualan dengan nilai 

signifikansi 0,000 < 0,05. Nilai Adjusted R Square sebesar 0,415 menunjukkan 

bahwa 41,5% variasi Volume Penjualan dapat dijelaskan oleh ketiga variabel 

tersebut. 

Kata Kunci: Segmentasi, Targeting, Positioning, Volume Penjualan. 
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