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ABSTRAK 

Muhamad Fadil Abdurahman. 201311010. ANALISIS 

PENGELOLAAN INSTAGRAM @pp.alihyaulumaddin SEBAGAI 

MEDIA DAKWAH PONDOK PESANTREN AL IHYA 

`ULUMADDIN KESUGIHAN CILACAP. Cilacap: Fakultas 

Keagamaan Islam, Universitas Nahdlatul Ulama Al Ghazali Cilacap, 

Mei 2025. 

Di era digital, media sosial telah menjadi sarana strategis dalam 

menyampaikan pesan dakwah. Instagram, sebagai platform visual yang 

populer di kalangan muda, dimanfaatkan oleh Pondok Pesantren Al 

Ihya ‘Ulumaddin Kesugihan Cilacap untuk menyebarluaskan nilai-

nilai keislaman. Penelitian ini bertujuan untuk menganalisis bagaimana 

pengelolaan akun Instagram @pp.alihyaulumaddin dijalankan sebagai 

media dakwah. Pendekatan yang digunakan adalah kualitatif 

deskriptif, dengan teknik pengumpulan data melalui observasi, 

wawancara, dan dokumentasi. Hasil penelitian menunjukkan bahwa 

pengelolaan akun dilakukan oleh tim Ihya Media, yang terdiri dari 

santri aktif, dengan struktur kerja yang rapi dan program kerja yang 

dirancang sesuai kebutuhan dakwah. Strategi yang digunakan 

mencakup perencanaan konten, penyesuaian pesan dengan nilai Islam, 

penggunaan media visual dan naratif, serta evaluasi interaksi pengikut. 

Konten-konten seperti Dawuh Masyayikh, amalan sunnah, dan 

dokumentasi kegiatan pesantren menjadi daya tarik tersendiri. 

Instagram terbukti menjadi media dakwah yang efektif, informatif, dan 

mampu memperluas jangkauan pesan ke audiens yang lebih luas, 

terutama generasi muda. 

Kata Kunci: Instagram, dakwah, pesantren, pengelolaan media sosial, 

komunikasi islam. 
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ABSTRACT 

Muhamad Fadil Abdurahman. 201311010. ANALYSIS OF 

INSTAGRAM MANAGEMENT @pp.alihyaulumaddin AS A 

MEDIA FOR DAKWAH AT AL IHYA `ULUMADDIN 

KESUGIHAN ISLAMIC BOARDING SCHOOL, CILACAP. 

Cilacap: Faculty of Islamic Studies, Nahdlatul Ulama Al Ghazali 

University, Cilacap, May 2025. 

In the digital era, social media has become a strategic means of 

conveying da'wah messages. Instagram, as a popular visual platform 

among young people, is utilized by the Al Ihya 'Ulumaddin Kesugihan 

Cilacap Islamic Boarding School to disseminate Islamic values. This 

study aims to analyze how the management of the Instagram account 

@pp.alihyaulumaddin is carried out as a da'wah medium. The 

approach used is qualitative descriptive, with data collection 

techniques through observation, interviews, and documentation. The 

results of the study show that account management is carried out by 

the Ihya Media team, consisting of active students, with a neat work 

structure and work programs designed according to da'wah needs. The 

strategies used include content planning, adjusting messages to 

Islamic values, using visual and narrative media, and evaluating 

follower interactions. Content such as Dawuh Masyayikh, sunnah 

practices, and documentation of Islamic boarding school activities are 

a special attraction. Instagram has proven to be an effective, 

informative da'wah medium, and is able to expand the reach of 

messages to a wider audience, especially the younger generation. 

Keyword: Instagram, preaching, Islamic boarding schools, social 

media management, Islamic communication. 

  



17 

 

DAFTAR ISI 

 

HALAMAN JUDUL............................................................................. i 

HALAMAN PERSETUJUAN PEMBIMBING ................................. ii 

HALAMAN PENGESAHAN............................................................ iii 

HALAMAN PERNYATAAN KEASLIAN SKRIPSI ....................... iv 

NOTA KONSULTAN ......................................................................... v 

HALAMAN KATA PENGANTAR ................................................... vi 

MOTO .............................................................................................. viii 

HALAMAN PERSEMBAHAN ......................................................... ix 

PEDOMAN TRANSLITERASI ARAB LATIN ................................. x 

ABSTRAK ......................................................................................... xv 

ABSTRACT ...................................................................................... xvi 

HALAMAN DAFTAR ISI ............................................................. xvii 

DAFTAR GAMBAR ......................................................................... xx 

DAFTAR LAMPIRAN ..................................................................... xxi 

BAB I PENDAHULUAN .................................................................... 1 

A. Latar Belakang Masalah ............................................................. 1 

B. Definisi Operasional ................................................................... 5 

C. Rumusan/Fokus Masalah .......................................................... 10 

D. Tujuan Penelitian ...................................................................... 10 

E. Manfaat Penelitian .................................................................... 11 

F. Sistematika Penulisan Skripsi ................................................... 12 

BAB II KAJIAN PUSTAKA ............................................................. 14 

A. Dakwah Dan Media Baru ......................................................... 14 

B. Perkembangan Media Dakwah ................................................. 31 

C. Dakwah Menggunakan Media Baru ......................................... 33 

D. Instagram Sebagai Media Dakwah ........................................... 36 

E. Tinjuan Pustaka ........................................................................ 43 

F. Kerangka Berfikir ..................................................................... 47 

BAB III METODOLOGI PENELITIAN .......................................... 51 

A. Jenis Penelitian ......................................................................... 51 

B. Pendekatan Penelitian ............................................................... 51 

C. Lokasi Penelitian ...................................................................... 52 

D. Subjek Penelitian ...................................................................... 52 



18 

 

E. Objek Penelitian ....................................................................... 53 

F. Teknik Pengumpulan Data ....................................................... 53 

G. Instrumen Pengumpulan Data .................................................. 55 

H. Teknis Analisis Data ................................................................ 57 

BAB IV HASIL DAN PEMBAHASAN........................................... 61 

A. Gambaran Umum ..................................................................... 61 

B. Hasil Penelitian ........................................................................ 68 

C. Analisis Pengelolaan Instagram @pp.alihyaulumaddin Sebagai 

Media Dakwah Pondok Pesantren Al Ihya ’Ulumaddin 

Kesugihan Cilacap ................................................................... 91 

BAB V KESIMPULAN DAN SARAN .......................................... 103 

A. Kesimpulan ............................................................................ 103 

B. Saran ...................................................................................... 104 

C. Penutup .................................................................................. 104 

DAFTAR PUSTAKA...................................................................... 106 

 

  

 

  



19 

 

DAFTAR TABEL 

Tabel 3. 1 Indikator Pedoman Wawancara ........................................ 56 
 

  



20 

 

DAFTAR GAMBAR 

 

Gambar 3. 1 Analisis data Interaktif Model Huberman dan Miles .... 58 

Gambar 4. 1 Logo Ihya Meda………………………………………63 

Gambar 4. 2 Profil Instagram Pondok Pesantren Al Ihya 'Ulumaddin

............................................................................................................ 83 

Gambar 4. 3 Konten Dawuh Masyayikh Pertama ............................. 85 

Gambar 4. 4 Konten Dawuh Masyayikh Terkini ............................... 86 

Gambar 4. 5 Konten Dawuh Masyayikh dalam bentuk video reels .. 87 

Gambar 4. 6 Konten Amalan Sunnah ................................................ 88 

Gambar 4. 7 Konten Rutinan Ziarah .................................................. 89 

Gambar 4. 8 Konten Rutinan Haul Masyayikh & Ultah Pondok 

Pesantren ............................................................................................ 90 
 



21 

 

DAFTAR LAMPIRAN 

Lampiran 1. Pedoman Wawancara ............................................... 111 

Lampiran 2. Hasil Wawancara ...................................................... 116 

Lampiran 3. Dokumentasi ............................................................. 148 

Lampiran 4. Dokumentasi ............................................................. 150 

 


