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ABSTRAK

Novan Maulana Mujadid. Optimalisasi Media Promosi Grafis dengan
Metode Design Thinking di PT. Indrokarya Anak Bangsa. Dimbimbing oleh
M.T.A. Zein, S.Si.,M.Kom dan Dr. M. Khanif, M.Pd.B.I.

Penelitian ini bertujuan untuk menganalisis dalam mengoptimalkan Media
Promosi Grafis dengan metode Design Thinking di PT. Indokarya Anak Bangsa
dan mendeskripsikan secara sistematis tahapan-tahapan metode Design Thinking
dapat diterapkan dalam proses pembuatan media promosi grafis di PT. Indokarya
Anak Bangsa. Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan
teknik pengumpulan data melalui observasi, wawanacara, dan dokumentasi.

Hasil penelitian menunjukkan bahwa penerapan metode Design Thinking
digunakan melalui lima tahapan, yaitu: Empathize, Define, Ideate, Prototype, dan
Test. mampu menghasilkan desain media promosi yang lebih menarik,
komunikatif, dan relevan dengan karakteristik konsumen sasaran. Selain itu,
keterlibatan pengguna dalam proses perancangan terbukti meningkatkan kualitas
solusi visual yang ditawarkan. Penerapan metode Design Thinking digunakan
melalui lima tahapan, yaitu: Empathize, Define, Ideate, Prototype, dan Test.
Dengan optimalisasi ini, perusahaan dapat memperkuat identitas merek dan
meningkatkan daya saing di pasar. Penelitian ini merekomendasikan penerapan
metode Design Thinking secara berkelanjutan dalam proses pengembangan media
promosi perusahaan.

Kata Kunci: Optimalisasi, Media Promosi Grafis, Design Thinking.



ABSTRACT

Novan Maulana Mujadid. Optimization of Graphic Promotional Media Using
the Design Thinking Method at PT. Indrokarya Anak Bangsa. Supervised by
M.T.A. Zein, S.Si., M.Kom and Dr. M. Khanif, M.Pd.B.I.

This study aims to analyze the optimization of Graphic Promotional Media using
the Design Thinking method at PT. Indokarya Anak Bangsa and to systematically
describe the stages of the Design Thinking method that can be applied in the
process of creating graphic promotional media at PT. Indokarya Anak Bangsa.
This research uses a descriptive qualitative approach with data collection
techniques through observation, interviews, and documentation.

The research results indicate that the application of the Design Thinking method
used through five stages, namely: Empathize, Define, Ideate, Prototype, and Test,
is capable of producing promotional media designs that are more attractive,
communicative, and relevant to the characteristics of the target consumers.
Furthermore, user involvement in the design process has proven to enhance the
quality of the visual solutions offered. The application of the Design Thinking
method used through five stages, namely: Empathize, Define, Ideate, Prototype,
and Test. With this optimization, the company can strengthen its brand identity
and increase competitiveness in the market. This research recommends the
continuous application of the Design Thinking method in the company's
promotional media development process.

Keywords: Optimization, Graphic promotional media, Design Thinking.
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