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ABSTRAK

Penelitian ini bertujuan untuk mengetahui tingkat motivasi konsumen, tingkat
kepuasan konsumen, serta pengaruh iklan, motivasi konsumen dan kepuasan
konsumen terhadap keputusan pembelian secara online pada UMKM Formosa snack.
Metode yang digunakan adalah Structural Equation Modeling (SEM) dengan
pendekatan Partial Last Square-Structural Equation Modeling (PLS-SEM).
Penelitian ini melibatkan 80 responden yang merupakan konsumen Formosa Snack
yang telah melakukan pembelian melalui akun TikTok Shop Formosa snack. Data
dikumpulkan melalui penyebaran kuesioner via WhatsApp kepada konsumen
Formosa snack. Data diolah menggunakan software SPSS untuk uji validitas,
reliabilitas, serta uji asumsi klasik (uji normalitas, linearitas, dan heteroskedastisitas).
Data juga diolah menggunakan software SmartPLS untuk Uji Inner Model, dengan
penilaian melalui Coefficients of Determination (R-square) untuk variabel terikat dan
Path Coefficients untuk variabel bebas, serta analisis signifikansi berdasarkan nilai
T-Statistics dan P-Value. Hasil penelitian disimpulkan bahwa yang mempengaruhi
motivasi konsumen dalam mengkonsumsi produk Formosa snack adalah motivasi
dengan indikator rasa aman, dan tingkat kepuasan konsumen disimpulkan bahwa
konsumen Formosa snack merasa puas karena dipengaruhi harga dan kualitas yang
diberikan. Berdasarkan hasil pada uji hipotesis terdapat hubungan yang positif dan
signifikan pada variabel motivasi konsumen, kepuasan konsumen dan iklan terhadap
keputusan pembelian produk jajanan Formosa snack.

Kata Kunci: Motivasi, Kepuasan Konsumen, Pembelian.
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ABSTRACT

This study aims to determine the level of consumer motivation, level of
consumer satisfaction, and the influence of advertising, consumer motivation and
consumer satisfaction on online purchasing decisions at Formosa snack MSMEs. The
method used is Structural Equation Modeling (SEM) with the Partial Last Square-
Structural Equation Modeling (PLS-SEM) approach. This study involved 80
respondents who were Formosa Snack consumers who had made purchases through
the Formosa snack TikTok Shop account. Data were collected by distributing
questionnaires via WhatsApp to Formosa snack consumers. The data was processed
using SPSS software for validity, reliability, and classical assumption tests
(normality, linearity, and heteroscedasticity tests). The data was also processed using
SmartPLS software for the Inner Model Test, with an assessment through the
Coefficients of Determination (R-square) for the dependent variable and Path
Coefficients for the independent variable, as well as significance analysis based on
the T-Statistics and P-Value values. The results of the study concluded that what
influences consumer motivation in consuming Formosa snack products is motivation
with a sense of security indicator, and the level of consumer satisfaction concluded
that Formosa snack consumers feel satisfied because they are influenced by the price
and quality given. Based on the results of the hypothesis test, there is a positive and
significant relationship between the variables of consumer motivation, consumer
satisfaction and advertising on purchasing decisions for Formosa snack products.

Keywords: Motivation, Consumer Satisfaction, Purchase.
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