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RINGKASAN
Penelitian ini dilakukan untuk menganalisis peran kualitas produk dan citra merek dalam
memengaruhi keputusan pembelian konsumen pada Peci Al-Ahqof. Penelitian ini menggunakan
pendekatan kuantitatif dengan metode asosiatif. Responden dalam penelitian ini berjumlah 67
konsumen Peci Al-Ahqof. Data penelitian diperoleh melalui penyebaran kuesioner dan
kemudian dianalisis menggunakan program SPSS 25.00 for Windows melalui beberapa
pengujian, meliputi uji validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linear

berganda, uji t, uji F, serta uji koefisien determinasi.

Hasil penelitian menunjukkan bahwa kualitas produk memiliki pengaruh positif dan
signifikan terhadap keputusan pembelian. Hal tersebut dibuktikan dengan nilai t hitung sebesar
2,043 dan tingkat signifikansi 0,045, sehingga hipotesis pertama (H1) diterima. Selanjutnya,
citra merek juga terbukti berpengaruh positif dan signifikan terhadap keputusan pembelian,
dengan nilai t hitung sebesar 4,873 dan tingkat signifikansi 0,000, sehingga hipotesis kedua (H2)
diterima. Secara bersama-sama, kualitas produk dan citra merek juga menunjukkan pengaruh
positif dan signifikan terhadap keputusan pembelian. Hal tersebut ditunjukkan melalui nilai F

hitung sebesar 40,420 dengan tingkat signifikansi 0,000, sehingga H3 diterima.

Hasil uji koefisien determinasi memperoleh nilai R Square sebesar 0,558. Artinya,
kualitas produk dan citra merek secara bersama-sama mampu menjelaskan sebesar 55,8% variasi
keputusan pembelian konsumen pada Peci Al-Ahqof, sedangkan 44,2% sisanya dipengaruhi oleh
faktor lain yang tidak termasuk dalam penelitian ini. Berdasarkan hasil tersebut, Peci Al-Ahqof
perlu menjaga konsistensi kualitas produk serta meningkatkan citra merek agar kepercayaan

konsumen semakin kuat dan keputusan pembelian dapat terus meningkat.

Kata Kunci: Kualitas Produk, Citra Merek, Keputusan Pembelian, Peci Al-Ahqof.



SUMMARY

This study was conducted to examine the role of product quality and brand
image in influencing consumers' purchasing decisions for Peci Al-Ahqof. A4
quantitative approach with an associative research method was employed. The
study involved 67 consumers of Peci Al-Ahqof as respondents. Data were collected
through questionnaires and analyzed using SPSS 25.00 for Windows. The data
analysis consisted of validity testing, reliability testing, classical assumption
testing, multiple linear regression analysis, t-test, F-test, and coefficient of

determination analysis.

The findings indicate that product quality has a positive and significant
effect on purchasing decisions. This is evidenced by a t-value of 2.043 and a
significance level of 0.045, indicating that the first hypothesis (H1) is accepted. In
addition, brand image also has a positive and significant effect on purchasing
decisions, as shown by a t-value of 4.873 with a significance level of 0.000,
resulting in the acceptance of the second hypothesis (H2). Simultaneously, product
quality and brand image have a positive and significant effect on purchasing
decisions. This is demonstrated by an F-value of 40.420 and a significance level

of 0.000, indicating that the third hypothesis (H3) is accepted.

The coefficient of determination test produced an R Square value of 0.558.
This means that product quality and brand image jointly explain 55.8% of the

variation in consumers' purchasing decisions for Peci Al-Ahqof, while the



remaining 44.2% is influenced by other factors not examined in this study. Based
on these findings, Peci Al-Ahqof should maintain consistent product quality and
continuously strengthen its brand image in order to increase consumer trust and

encourage purchasing decisions.

Keywords: Product Quality, Brand Image, Purchase Decision, Peci Al-Ahqof.
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