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RINGKASAN

Penelitian ini bertujuan untuk menganalisis pengaruh Word of Mouth dan Citra
Merek terhadap Minat Beli Santri pada Minimarket Thya Mart Pondok Pesantren Al
Ihya *Ulumaddin. Penelitian ini dilatarbelakangi oleh pentingnya memahami faktor-
faktor yang memengaruhi minat beli santri sebagai konsumen utama Minimarket Thya
Mart. Tingginya interaksi sosial di lingkungan pesantren memungkinkan terjadinya
komunikasi dari mulut ke mulut (Word of Mouth) yang dapat memengaruhi perilaku
pembelian, sementara citra merek yang baik dapat meningkatkan kepercayaan dan
ketertarikan konsumen untuk melakukan pembelian.

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei.
Populasi penelitian berjumlah 541 santri yang memenuhi kriteria penelitian. Sampel
ditentukan menggunakan rumus Slovin dengan tingkat kesalahan 10%, sehingga
diperoleh 85 responden yang dipilih menggunakan teknik purposive sampling. Data
dikumpulkan melalui kuesioner dan dianalisis menggunakan uji validitas, uji
reliabilitas, analisis statistik deskriptif, uji asumsi klasik, analisis regresi linear
berganda, uji t, uji F, dan koefisien determinasi (R?).

Hasil penelitian menunjukkan bahwa Word of Mouth berpengaruh positif dan
signifikan terhadap Minat Beli dengan nilai t hitung sebesar 3,939 dan signifikansi
0,001 <0,05. Citra Merek juga berpengaruh positif dan signifikan terhadap Minat Beli
dengan nilai t hitung sebesar 6,469 dan signifikansi 0,001 < 0,05. Selain itu, Word of
Mouth dan Citra Merek secara simultan berpengaruh positif dan signifikan terhadap
Minat Beli dengan nilai F hitung sebesar 73,518 dan signifikansi 0,001 < 0,05. Nilai
koefisien determinasi (R?) sebesar 0,642 menunjukkan bahwa Word of Mouth dan Citra
Merek mampu menjelaskan Minat Beli sebesar 64,2%, sedangkan sisanya 35,8%
dipengaruhi oleh faktor lain di luar penelitian.

Kata Kunci: Word of Mouth, Citra Merek, Minat Beli, Santri, Ihya Mart.



SUMMARY

This study aims to analyze the influence of Word of Mouth and Brand Image
on Students' Purchase Intention at lhya Mart Minimarket, Al Ihya 'Ulumaddin Islamic
Boarding School. This research is motivated by the importance of understanding the
factors that influence students' purchase intention as the main consumers of Ihya Mart
Minimarket. The high level of social interaction within the boarding school
environment enables the occurrence of Word of Mouth communication that may affect
purchasing behavior, while a positive brand image can increase consumer trust and
interest in making purchases.

This study employed a quantitative approach using a survey method. The
population consisted of 541 students who met the research criteria. The sample was
determined using the Slovin formula with a 10% margin of error, resulting in 85
respondents selected through a purposive sampling technique. Data were collected
through questionnaires and analyzed using validity tests, reliability tests, descriptive
statistical analysis, classical assumption tests, multiple linear regression analysis, t-
tests, F-tests, and the coefficient of determination (R?).

The results showed that Word of Mouth had a positive and significant effect on
Purchase Intention, with a t-value of 3.939 and a significance value of 0.001 < 0.05.
Brand Image also had a positive and significant effect on Purchase Intention, with a
t-value of 6.469 and a significance value of 0.001 < 0.05. Furthermore, Word of Mouth
and Brand Image simultaneously had a positive and significant effect on Purchase
Intention, with an F-value of 73.518 and a significance value of 0.001 < 0.05. The
coefficient of determination (R?) was 0.642, indicating that Word of Mouth and Brand
Image explained 64.2% of the variance in Purchase Intention, while the remaining
35.8% was influenced by other factors outside the scope of this study.

Keywords: Word of Mouth, Brand Image, Purchase Intention, Students, Ihya Mart.
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