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RINGKASAN 

Penelitian ini bertujuan untuk menganalisis pengaruh Word of Mouth dan Citra 

Merek terhadap Minat Beli Santri pada Minimarket Ihya Mart Pondok Pesantren Al 

Ihya ’Ulumaddin. Penelitian ini dilatarbelakangi oleh pentingnya memahami faktor-

faktor yang memengaruhi minat beli santri sebagai konsumen utama Minimarket Ihya 

Mart. Tingginya interaksi sosial di lingkungan pesantren memungkinkan terjadinya 

komunikasi dari mulut ke mulut (Word of Mouth) yang dapat memengaruhi perilaku 

pembelian, sementara citra merek yang baik dapat meningkatkan kepercayaan dan 

ketertarikan konsumen untuk melakukan pembelian. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei. 

Populasi penelitian berjumlah 541 santri yang memenuhi kriteria penelitian. Sampel 

ditentukan menggunakan rumus Slovin dengan tingkat kesalahan 10%, sehingga 

diperoleh 85 responden yang dipilih menggunakan teknik purposive sampling. Data 

dikumpulkan melalui kuesioner dan dianalisis menggunakan uji validitas, uji 

reliabilitas, analisis statistik deskriptif, uji asumsi klasik, analisis regresi linear 

berganda, uji t, uji F, dan koefisien determinasi (R²). 

Hasil penelitian menunjukkan bahwa Word of Mouth berpengaruh positif dan 

signifikan terhadap Minat Beli dengan nilai t hitung sebesar 3,939 dan signifikansi 

0,001 < 0,05. Citra Merek juga berpengaruh positif dan signifikan terhadap Minat Beli 

dengan nilai t hitung sebesar 6,469 dan signifikansi 0,001 < 0,05. Selain itu, Word of 

Mouth dan Citra Merek secara simultan berpengaruh positif dan signifikan terhadap 

Minat Beli dengan nilai F hitung sebesar 73,518 dan signifikansi 0,001 < 0,05. Nilai 

koefisien determinasi (R²) sebesar 0,642 menunjukkan bahwa Word of Mouth dan Citra 

Merek mampu menjelaskan Minat Beli sebesar 64,2%, sedangkan sisanya 35,8% 

dipengaruhi oleh faktor lain di luar penelitian. 

Kata Kunci: Word of Mouth, Citra Merek, Minat Beli, Santri, Ihya Mart. 

 

 

 

 

 

 

 

 

 



  

 
 

SUMMARY 

This study aims to analyze the influence of Word of Mouth and Brand Image 

on Students' Purchase Intention at Ihya Mart Minimarket, Al Ihya 'Ulumaddin Islamic 

Boarding School. This research is motivated by the importance of understanding the 

factors that influence students' purchase intention as the main consumers of Ihya Mart 

Minimarket. The high level of social interaction within the boarding school 

environment enables the occurrence of Word of Mouth communication that may affect 

purchasing behavior, while a positive brand image can increase consumer trust and 

interest in making purchases. 

This study employed a quantitative approach using a survey method. The 

population consisted of 541 students who met the research criteria. The sample was 

determined using the Slovin formula with a 10% margin of error, resulting in 85 

respondents selected through a purposive sampling technique. Data were collected 

through questionnaires and analyzed using validity tests, reliability tests, descriptive 

statistical analysis, classical assumption tests, multiple linear regression analysis, t-

tests, F-tests, and the coefficient of determination (R²). 

The results showed that Word of Mouth had a positive and significant effect on 

Purchase Intention, with a t-value of 3.939 and a significance value of 0.001 < 0.05. 

Brand Image also had a positive and significant effect on Purchase Intention, with a 

t-value of 6.469 and a significance value of 0.001 < 0.05. Furthermore, Word of Mouth 

and Brand Image simultaneously had a positive and significant effect on Purchase 

Intention, with an F-value of 73.518 and a significance value of 0.001 < 0.05. The 

coefficient of determination (R²) was 0.642, indicating that Word of Mouth and Brand 

Image explained 64.2% of the variance in Purchase Intention, while the remaining 

35.8% was influenced by other factors outside the scope of this study. 

Keywords: Word of Mouth, Brand Image, Purchase Intention, Students, Ihya Mart. 

 

  



  

 
 

DAFTAR ISI 

 

NOTA PEMBIMBING .................................................. Error! Bookmark not defined. 

NOTA KONSULTAN ................................................................................................. 8 

LEMBAR PENGESAHAN .......................................... Error! Bookmark not defined. 

PERNYATAAN KEASLIAN SKRIPSI ....................... Error! Bookmark not defined. 

MOTO ......................................................................................................................... 9 

KATA PENGANTAR ............................................................................................... 10 

RINGKASAN ........................................................................................................... 13 

SUMMARY ................................................................................................................ 14 

DAFTAR ISI ............................................................................................................. 15 

DAFTAR TABEL ..................................................................................................... 17 

DAFTAR GAMBAR ................................................................................................ 18 

DAFTAR SINGKATAN ........................................................................................... 19 

DAFTAR LAMPIRAN ............................................................................................ 20 

BAB I PENDAHULUAN .............................................. Error! Bookmark not defined. 

A. Latar Belakang ................................................... Error! Bookmark not defined. 

B. Rumusan Masalah .............................................. Error! Bookmark not defined. 

C. Tujuan Penelitian ............................................... Error! Bookmark not defined. 

D. Ruang Lingkup Penelitian ................................. Error! Bookmark not defined. 

E. Manfaat Penelitian ............................................. Error! Bookmark not defined. 

BAB II TELAAH PUSTAKA DAN PENGAMBANGAN HIPOTESIS ......... Error! 

Bookmark not defined. 

A. Telaah Pustaka ................................................... Error! Bookmark not defined. 

B. Penelitian Sebelumnya ....................................... Error! Bookmark not defined. 

C. Pengembangan Hipotesis ................................... Error! Bookmark not defined. 

D. Kerangka Berfikir .............................................. Error! Bookmark not defined. 

BAB III METODE PENELITIAN .............................. Error! Bookmark not defined. 

A. Desain Penelitaian ............................................. Error! Bookmark not defined. 

B. Definisi Konseptual dan Operasional Variabel .. Error! Bookmark not defined. 

C. Teknik Analisi Data............................................ Error! Bookmark not defined. 



  

 
 

BAB IV HASIL DAN PEMBAHASAN ....................... Error! Bookmark not defined. 

A. Deskripsi Data Penelitian .................................. Error! Bookmark not defined. 

B. Analisis Data ...................................................... Error! Bookmark not defined. 

C. Pembahasan ....................................................... Error! Bookmark not defined. 

BAB V SIMPULAN DAN IMPLIKASI ...................... Error! Bookmark not defined. 

A. Simpulan ............................................................ Error! Bookmark not defined. 

B. Implikasi ............................................................ Error! Bookmark not defined. 

C. Keterbatasan Penelitian...................................... Error! Bookmark not defined. 

DAFTAR PUSTAKA..................................................... Error! Bookmark not defined. 

LAMPIRAN ................................................................... Error! Bookmark not defined. 

 

 

  



  

 
 

DAFTAR TABEL 

Tabel 2.1 Penelitian Sebelumnya................................................................................34 

Tabel 3.1 Jadwal Penelitian.........................................................................................47 

Tabel 3.2 Operasional Variabel...................................................................................55 

Tabel 4.1 Karakteristik Responden Berdasarkan Usia................................................68 

Tabel 4.2 Karakteristik Responden Berdasarkan Lama Menjadi Santri.....................69 

Tabel 4.3 Karakteristik Responden Berdasarkan Frekuensi Berbelanja.....................70 

Tabel 4.4 Hasil uji validitas terhadap variabel Word of Mouth...................................71 

Tabel 4.5 Hasil Uji Validitas Variabel Citra Merek (X2).............................................72 

Tabel 4.6 Hasil Uji Validitas Variabel Minat Beli (Y)..................................................73 

Tabel 4.7 Hasil Uji Reliabilitas Instrumen Penelitian..................................................74 

Tabel 4.8 Hasil Analisis Statistik Deskriptif................................................................75 

Tabel 4.9 Hasil Uji Normalitas………………………………....................................77 

Tabel 4.10 Hasil uji multikolinearitas………………………......................................79 

Tabel 4.11 Hasil Uji Heteroskedastisitas.....................................................................81 

Tabel 4.12 Hasil Analisis Regresi Linear Berganda...................................................82 

Tabel 4.13 Hasil Uji t (Parsial)……………………....................................................85 

Tabel 4.14 Hasil Uji F (Simultan)……………….......................................................87 

Tabel 4.15 Hasil Uji Koefisien Determinasi (R²)........................................................88 

 

 

 

 

 

 

 



  

 
 

DAFTAR GAMBAR 

Gambar. 1 Kerangka Pemikiran..................................................................................43 

 

  



  

 
 

DAFTAR SINGKATAN 

Singkatan   Istilah  

 

WORD OF MOUTH : Word of Mouth 

PDB : Produk Domestik Bruto 

TPB : Theory of Planned Behavior 

eWORD OF MOUTH : Electronic Word of Mouth 

BLUE : Best Linear Unbiased Estimator 

VIF : Variance Inflation Factor 

 

  



  

 
 

DAFTAR LAMPIRAN 

Lampiran 1 Kuesioner Penelitian..............................................................................110 

Lampiran 2 Output Hasil Uji SPSS...........................................................................113 

Lampiran 3 Tabulasi Data.........................................................................................122 

Lampiran 4 r Tabel....................................................................................................129 

Lampiran 5 t Tabel....................................................................................................130 

Lampiran 6 f Tabel....................................................................................................131 

Lampiran 7 Dokumentasi Penelitian.........................................................................132 

Lampiran 8 Biodata Penulis......................................................................................133 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


