
LAMPIRAN 

Lampiran 1 Kuesioner Penelitian 

KUESIONER PENELITIAN 

PENGARUH WORD OF MOUTH DAN CITRA MEREK 

TERHADAP MINAT BELI SANTRI PADA MINIMARKET IHYA 

MART (Studi pada Santri Pondok Pesantren Al Ihya ’Ulumaddin) 

 

Identitas Responden 

Nama :  

Kamar :  

Komplek :  

 

1. Usia  

☐ < 15 tahun            ☐ 15–17 tahun        ☐ 18–20 tahun         ☐ >20 tahun  

2. Lama menjadi santri  

☐ <1 tahun               ☐ 1–3 tahun            ☐ 4–6 tahun             ☐ >6 tahun  

3. Frekuensi berbelanja di Ihya Mart  

☐ 1–2 kali/bulan      ☐ 3–5 kali/bulan     ☐ 6–8 kali/bulan      ☐ >8 kali/bulan  

4. Apakah Anda pernah berbelanja di Ihya Mart?  

☐ Ya                         ☐ Tidak  

Berilah tanda (✓) pada salah satu jawaban yang paling sesuai dengan pendapat Anda. 

Keterangan Singkatan Skor 

Sangat Setuju SS 5 

Setuju S 4 

Netral N 3 

Tidak Setuju TS 2 

Sangat Tidak Setuju STS 1 



 

Variabel X1 : Word of Mouth 

No Pertanyaan/Penyataan 
Jawaban 

SS   S N TS STS 

a. Membicarakan Produk (Talking) 

1. Saya sering membicarakan Ihya Mart kepada 

teman sesama santri. 

     

2. Saya menceritakan pengalaman berbelanja di Ihya 

Mart kepada orang lain. 

     

3. Saya sering berdiskusi mengenai produk atau 

pelayanan Ihya Mart dengan teman. 

     

b. Merekomendasikan Produk (Recommending) 

4. Saya menyarankan teman untuk berbelanja di Ihya 

Mart. 

     

5. Saya merekomendasikan Ihya Mart karena 

pelayanan yang baik. 

     

6. Saya merekomendasikan Ihya Mart karena produk 

yang tersedia sesuai kebutuhan santri. 

     

c. Mendorong Orang Lain Membeli (Encouraging) 

7. Saya mengajak teman berbelanja di Ihya Mart.      

8. Saya meyakinkan teman bahwa berbelanja di Ihya 

Mart merupakan pilihan yang baik. 

     

9. Saya mendorong teman untuk membeli kebutuhan 

sehari-hari di Ihya Mart. 

     

 

Variabel X2 : Citra Merek 

No Pertanyaan/Penyataan 
Jawaban 

SS   S N TS STS 

a. Kekuatan Asosiasi Merek (Strength of Brand Association) 

10. Ihya Mart mudah saya ingat ketika membutuhkan 

kebutuhan sehari-hari. 

     

11. Saya mengenal Ihya Mart sebagai minimarket 

milik pondok pesantren. 

     

12. Nama Ihya Mart mudah dikenali dibandingkan 

tempat belanja lainnya di lingkungan pondok. 

     

b. Keunggulan Asosiasi Merek (Favorability of Brand Association) 

13. Ihya Mart menyediakan produk yang sesuai 

dengan kebutuhan santri. 

     

14. Saya menilai pelayanan Ihya Mart memuaskan.      



15. Saya memiliki kesan positif terhadap Ihya Mart.      

c. Keunikan Asosiasi Merek (Uniqueness of Brand Association) 

16. Ihya Mart memiliki ciri khas yang 

membedakannya dengan tempat belanja lainnya. 

     

17. Saya merasa Ihya Mart memiliki identitas yang 

kuat sebagai minimarket pesantren. 

     

18. Saya menilai Ihya Mart memiliki keunggulan yang 

sulit ditemukan pada minimarket lain di sekitar 

pondok. 

     

 

Variabel Y : Minat Beli 

No Pertanyaan/Penyataan 
Jawaban 

SS   S N TS STS 

a. Keinginan untuk Membeli (Intention to Buy) 

19. Saya ingin membeli kebutuhan sehari-hari di Ihya 

Mart. 

     

20. Saya memiliki keinginan untuk berbelanja di Ihya 

Mart ketika membutuhkan suatu produk. 

     

b. Niat yang Pasti untuk Membeli (Definite Purchase Intention) 

21. Saya berniat untuk kembali berbelanja di Ihya 

Mart. 

     

22. Saya akan memilih Ihya Mart ketika 

membutuhkan kebutuhan sehari-hari. 

     

c. Ketertarikan untuk Membeli (Purchase Interest) 

23. Saya merasa tertarik terhadap produk yang dijual 

di Ihya Mart. 

     

24. Saya tertarik mengunjungi Ihya Mart ketika 

memiliki kebutuhan. 

     

d. Kepastian untuk Membeli (Purchase Certainty) 

25. Saya yakin akan membeli produk di Ihya Mart 

apabila membutuhkan barang tertentu. 

     

26. Saya tidak ragu memilih Ihya Mart sebagai tempat 

berbelanja. 

     

e. Kemungkinan untuk Membeli (Purchase Probability) 

27. Kemungkinan saya membeli produk di Ihya Mart 

pada waktu mendatang cukup besar. 

     

28. Saya berpeluang untuk terus berbelanja di Ihya 

Mart di masa yang akan datang. 

     

 

  



Lampiran 2 Output Hasil Uji SPSS 

Correlations 

  X1.

1 

X1.

2 

X1.

3 

X1.

4 

X1.

5 

X1.

6 

X1.

7 

X1.

8 

X1.

9 

X1 

X1

.1 

Pearso

n 

Correla

tion 

1 .732
*** 

.388
*** 

.463
*** 

.469
*** 

.517
*** 

.400
*** 

.371
*** 

.565
*** 

.792
*** 

Sig. (2-

tailed) 

  <.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X1

.2 

Pearso

n 

Correla

tion 

.732
*** 

1 .411
*** 

.420
*** 

.424
*** 

.504
*** 

.285
** 

.286
** 

.476
*** 

.741
*** 

Sig. (2-

tailed) 

<.00

1 

  <.00

1 

<.00

1 

<.00

1 

<.00

1 

.008 .008 <.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X1

.3 

Pearso

n 

Correla

tion 

.388
*** 

.411
*** 

1 .141 .069 .263
* 

.273
* 

.349
** 

.086 .486
*** 

Sig. (2-

tailed) 

<.00

1 

<.00

1 

  .198 .529 .015 .012 .001 .435 <.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X1

.4 

Pearso

n 

Correla

tion 

.463
*** 

.420
*** 

.141 1 .610
*** 

.401
*** 
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*** 

.279
** 
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*** 
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*** 

Sig. (2-

tailed) 

<.00

1 

<.00

1 

.198   <.00

1 

<.00

1 

<.00

1 

.010 <.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X1

.5 

Pearso

n 

Correla

tion 

.469
*** 

.424
*** 

.069 .610
*** 

1 .610
*** 

.460
*** 

.384
*** 

.571
*** 

.744
*** 

Sig. (2-

tailed) 

<.00

1 

<.00

1 

.529 <.00

1 

  <.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 



X1

.6 

Pearso

n 

Correla

tion 

.517
*** 

.504
*** 

.263
* 

.401
*** 

.610
*** 

1 .544
*** 

.373
*** 

.564
*** 

.773
*** 

Sig. (2-

tailed) 

<.00

1 

<.00

1 

.015 <.00

1 

<.00

1 

  <.00

1 

<.00

1 

<.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X1

.7 

Pearso

n 

Correla

tion 

.400
*** 

.285
** 

.273
* 

.366
*** 

.460
*** 

.544
*** 

1 .347
** 

.316
** 

.630
*** 

Sig. (2-

tailed) 

<.00

1 

.008 .012 <.00

1 

<.00

1 

<.00

1 

  .001 .003 <.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X1

.8 

Pearso

n 

Correla

tion 

.371
*** 

.286
** 

.349
** 

.279
** 

.384
*** 

.373
*** 

.347
** 

1 .600
*** 

.634
*** 

Sig. (2-

tailed) 

<.00

1 

.008 .001 .010 <.00

1 

<.00

1 

.001   <.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X1

.9 

Pearso

n 

Correla

tion 

.565
*** 

.476
*** 

.086 .413
*** 

.571
*** 

.564
*** 

.316
** 

.600
*** 

1 .739
*** 

Sig. (2-

tailed) 

<.00

1 

<.00

1 

.435 <.00

1 

<.00

1 

<.00

1 

.003 <.00

1 

  <.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X1 Pearso

n 

Correla

tion 

.792
*** 

.741
*** 

.486
*** 

.661
*** 

.744
*** 

.773
*** 

.630
*** 

.634
*** 

.739
*** 

1 

Sig. (2-

tailed) 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

  

N 85 85 85 85 85 85 85 85 85 85 

***. Correlation is significant at the 0.001 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 



Correlations 

  X2.

1 

X2.

2 

X2.

3 

X2.

4 

X2.

5 

X2.

6 

X2.

7 

X2.

8 

X2.

9 

X2 

X2

.1 

Pearso

n 

Correla

tion 

1 .537
*** 

.451
*** 

.266
* 

.316
** 

.429
*** 

.441
*** 

.524
*** 

.471
*** 

.733
*** 

Sig. (2-

tailed) 

  <.00

1 

<.00

1 

.014 .003 <.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X2

.2 

Pearso

n 

Correla

tion 

.537
*** 

1 .468
*** 

.234
* 

.105 .175 .320
** 

.391
*** 

.301
** 

.592
*** 

Sig. (2-

tailed) 

<.00

1 

  <.00

1 

.031 .337 .109 .003 <.00

1 

.005 <.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X2

.3 

Pearso

n 

Correla

tion 

.451
*** 

.468
*** 

1 .368
*** 

.285
** 

.466
*** 

.381
*** 

.516
*** 

.311
** 

.701
*** 

Sig. (2-

tailed) 

<.00

1 

<.00

1 

  <.00

1 

.008 <.00

1 

<.00

1 

<.00

1 

.004 <.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X2

.4 

Pearso

n 

Correla

tion 

.266
* 

.234
* 

.368
*** 

1 .318
** 

.444
*** 

.366
*** 

.365
*** 

.382
*** 

.625
*** 

Sig. (2-

tailed) 

.014 .031 <.00

1 

  .003 <.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X2

.5 

Pearso

n 

Correla

tion 

.316
** 

.105 .285
** 

.318
** 

1 .584
*** 

.277
* 

.281
** 

.461
*** 

.589
*** 

Sig. (2-

tailed) 

.003 .337 .008 .003   <.00

1 

.010 .009 <.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X2

.6 

Pearso

n 

.429
*** 

.175 .466
*** 

.444
*** 

.584
*** 

1 .505
*** 

.456
*** 

.476
*** 

.731
*** 



Correla

tion 

Sig. (2-

tailed) 

<.00

1 

.109 <.00

1 

<.00

1 

<.00

1 

  <.00

1 

<.00

1 

<.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X2

.7 

Pearso

n 

Correla

tion 

.441
*** 

.320
** 

.381
*** 

.366
*** 

.277
* 

.505
*** 

1 .547
*** 

.441
*** 

.691
*** 

Sig. (2-

tailed) 

<.00

1 

.003 <.00

1 

<.00

1 

.010 <.00
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  <.00

1 

<.00

1 

<.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X2

.8 

Pearso

n 

Correla

tion 
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*** 

.391
*** 

.516
*** 

.365
*** 

.281
** 

.456
*** 

.547
*** 

1 .476
*** 

.737
*** 

Sig. (2-

tailed) 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

.009 <.00

1 

<.00
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  <.00

1 

<.00
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X2
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Pearso

n 

Correla

tion 
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*** 

.301
** 

.311
** 

.382
*** 

.461
*** 

.476
*** 

.441
*** 

.476
*** 

1 .702
*** 

Sig. (2-

tailed) 

<.00

1 

.005 .004 <.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

  <.00

1 

N 85 85 85 85 85 85 85 85 85 85 

X2 Pearso

n 

Correla

tion 

.733
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.592
*** 

.701
*** 

.625
*** 

.589
*** 

.731
*** 

.691
*** 

.737
*** 

.702
*** 

1 

Sig. (2-

tailed) 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

<.00

1 

  

N 85 85 85 85 85 85 85 85 85 85 

***. Correlation is significant at the 0.001 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 



Correlations 
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<.0

01 

<.0
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***. Correlation is significant at the 0.001 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.861 9 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.849 9 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.897 10 

 

Descriptive Statistics 

  N Minimum Maximum Mean Std. Deviation 

XI 85 19.00 45.00 33.9412 5.44311 

X2 85 14.00 44.00 35.5765 5.32598 

Y 85 18.00 49.00 37.7529 6.04725 

Valid N (listwise) 85         



 

One-Sample Kolmogorov-Smirnov Test 

  Unstandardized 

Residual 

N 85 

Normal Parametersa,b Mean .0000000 

Std. Deviation 3.61836148 

Most Extreme 

Differences 

Absolute .066 

Positive .066 

Negative -.063 

Test Statistic .066 

Asymp. Sig. (2-tailed)c .200d 

Monte Carlo Sig. (2-

tailed)e 

Sig. .475 

99% Confidence 

Interval 

Lower 

Bound 

.463 

Upper 

Bound 

.488 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

e. Lilliefors' method based on 10000 Monte Carlo samples with starting seed 

2000000. 

 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 (Constant) -.186 1.761   -.106 .916 

Word of 

Mouth 

.075 .057 .181 1.303 .196 

Citra Merek .013 .059 .032 .228 .820 

a. Dependent Variable: ABS_RES 

 

 



Coefficientsa 

Model Collinearity Statistics 

Tolerance VIF 

1 Word of Mouth .607 1.646 

Citra Merek .607 1.646 

a. Dependent Variable: Minat Beli 

 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 (Constant) 3.002 2.896   1.037 .303 

Word of 

Mouth 

.371 .094 .334 3.939 <.001 

Citra Merek .623 .096 .548 6.469 <.001 

a. Dependent Variable: Minat Beli 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1972.038 2 986.019 73.518 <.001b 

Residual 1099.773 82 13.412     

Total 3071.812 84       

a. Dependent Variable: Minat Beli 

b. Predictors: (Constant), Citra Merek, Word of Mouth 

 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .801a .642 .633 3.66222 

a. Predictors: (Constant), Citra Merek, Word of Mouth 

 

 



Lampiran 3 Tabulasi Data 

No. Responden Word of Mouth (X1)               Total 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9   

1 4 4 4 5 4 4 4 3 4 36 

2 4 4 4 3 4 3 3 3 4 32 

3 4 4 5 5 3 4 4 4 3 36 

4 4 4 3 4 4 4 4 3 4 34 

5 3 3 4 3 2 2 3 4 3 27 

6 3 3 4 3 2 2 3 4 3 27 

7 3 3 3 4 3 3 4 4 3 30 

8 3 4 3 4 3 3 3 3 2 28 

9 3 4 4 3 4 4 4 5 4 35 

10 4 4 4 5 5 4 4 4 5 39 

11 5 5 4 3 3 3 4 3 3 33 

12 5 5 5 5 5 4 5 4 5 43 

13 3 3 3 3 4 4 4 3 3 30 

14 4 3 1 5 4 4 3 4 5 33 

15 5 5 5 5 4 5 4 5 4 42 

16 3 3 3 4 3 3 3 4 3 29 

17 4 4 5 4 3 3 4 4 4 35 

18 3 3 4 5 3 3 4 3 3 31 

19 4 2 2 3 3 3 4 3 2 26 

20 4 5 4 3 3 5 4 4 5 37 

21 4 4 4 3 3 3 3 3 3 30 

22 4 4 5 4 4 5 4 4 4 38 

23 5 5 5 4 4 4 4 5 4 40 

24 3 3 4 5 3 3 4 3 3 31 

25 4 3 3 4 4 3 4 3 3 31 

26 4 3 3 4 3 3 4 4 4 32 

27 4 5 4 5 4 3 4 3 3 35 

28 5 5 5 4 4 4 5 4 4 40 

29 4 5 1 4 4 5 4 4 5 36 

30 5 5 5 4 4 5 4 4 4 40 

31 4 5 4 4 4 5 5 4 4 39 

32 4 5 5 4 4 3 4 5 4 38 

33 4 4 5 4 4 4 3 5 4 37 

34 4 4 4 4 4 4 3 3 3 33 

35 3 4 4 4 3 3 4 2 1 28 

36 5 5 4 5 5 4 4 4 4 40 

37 5 4 5 4 4 5 4 5 5 41 

38 4 4 5 2 1 3 3 3 3 28 

39 4 4 5 2 1 4 3 3 3 29 



40 5 4 4 5 4 4 4 3 3 36 

41 4 3 4 4 3 3 3 2 3 29 

42 5 4 5 4 3 3 5 5 4 38 

43 5 4 4 4 5 4 4 4 5 39 

44 5 5 5 4 4 5 5 4 5 42 

45 4 5 4 5 3 3 1 4 4 33 

46 2 2 5 1 2 2 2 4 2 22 

47 4 4 4 3 1 1 3 3 3 26 

48 4 4 4 4 4 4 4 4 4 36 

49 5 4 5 4 3 5 4 4 3 37 

50 3 3 3 4 3 3 3 4 4 30 

51 5 5 5 5 5 5 5 5 5 45 

52 4 4 4 3 3 4 5 5 4 36 

53 5 5 5 5 3 5 4 5 5 42 

54 5 5 5 4 5 5 4 5 4 42 

55 5 5 5 5 5 5 5 5 5 45 

56 5 5 5 5 5 5 5 5 5 45 

57 5 4 4 4 5 4 4 5 5 40 

58 4 4 3 3 4 4 3 3 3 31 

59 3 3 3 4 3 3 3 3 4 29 

60 4 3 3 4 3 4 4 3 4 32 

61 4 4 3 4 4 4 4 4 4 35 

62 4 4 3 3 3 3 4 4 3 31 

63 5 5 3 5 5 5 5 3 4 40 

64 2 2 2 3 3 3 4 4 4 27 

65 3 3 3 4 3 4 3 3 3 29 

66 4 4 4 4 5 5 4 4 5 39 

67 5 5 3 5 4 2 2 4 4 34 

68 4 5 5 4 3 3 3 3 3 33 

69 3 4 3 3 3 4 3 3 3 29 

70 4 3 3 3 3 3 3 3 3 28 

71 3 3 4 3 3 4 4 3 3 30 

72 3 3 4 3 3 4 4 4 3 31 

73 3 2 3 4 4 3 3 4 4 30 

74 3 4 3 4 4 3 3 4 4 32 

75 3 3 4 3 3 3 3 4 3 29 

76 5 5 5 5 5 5 4 4 4 42 

77 4 3 4 4 4 4 4 4 4 35 

78 3 3 4 3 4 4 3 3 3 30 

79 3 3 3 3 4 3 4 4 3 30 

80 3 3 4 3 3 3 3 3 3 28 

81 4 4 4 5 5 5 4 5 5 41 

82 4 5 3 3 4 3 3 3 4 32 

83 3 2 5 5 4 3 5 5 2 34 



84 5 3 3 3 3 3 3 5 5 33 

 85 2 1 3 2 2 2 3 2 2 19 

 

No. Responden Citra Merek (X2)               Total 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9   

1 4 3 4 5 5 4 5 5 4 39 

2 4 4 4 5 5 5 4 4 4 39 

3 4 5 5 5 5 5 5 5 5 44 

4 5 5 4 4 4 4 4 5 4 39 

5 3 5 3 3 3 3 3 3 3 29 

6 3 5 3 3 3 3 3 3 3 29 

7 3 4 4 4 4 4 4 4 4 35 

8 3 4 3 3 3 4 4 4 3 31 

9 4 3 5 4 3 4 5 4 4 36 

10 5 4 4 5 5 5 4 4 5 41 

11 3 5 5 3 4 4 3 4 3 34 

12 5 4 5 5 5 5 4 5 4 42 

13 4 5 5 5 5 5 5 5 4 43 

14 5 4 5 5 5 5 4 5 4 42 

15 5 4 5 5 5 5 4 5 4 42 

16 4 4 3 3 3 3 3 3 3 29 

17 5 5 3 4 4 3 4 5 4 37 

18 3 4 3 4 3 4 3 3 3 30 

19 2 2 3 4 5 4 3 3 4 30 

20 5 4 4 1 4 3 3 4 4 32 

21 2 3 5 4 4 4 3 3 3 31 

22 4 5 4 4 5 4 4 5 4 39 

23 4 5 4 5 5 4 4 3 4 38 

24 3 4 3 4 3 4 3 3 3 30 

25 4 4 3 3 4 3 3 3 3 30 

26 3 4 3 3 3 4 3 4 5 32 

27 5 5 3 4 4 4 5 5 4 39 

28 5 5 5 4 4 4 4 5 4 40 

29 4 4 5 1 4 5 4 5 4 36 

30 5 5 4 4 4 5 5 5 5 42 

31 5 4 4 4 4 4 5 4 4 38 

32 4 5 4 3 4 4 4 3 4 35 

33 5 5 5 4 3 5 3 3 4 37 

34 4 5 5 5 4 4 4 4 3 38 

35 2 5 5 4 3 3 3 4 2 31 

36 5 5 4 4 5 4 4 4 5 40 

37 5 4 5 4 4 5 4 4 5 40 



38 4 5 5 5 1 3 4 5 4 36 

39 4 5 5 5 1 3 4 5 4 36 

40 4 3 3 4 4 4 4 3 4 33 

41 4 3 2 2 3 3 4 3 2 26 

42 4 5 4 3 3 3 5 4 3 34 

43 4 4 4 5 5 5 5 4 5 41 

44 4 5 4 4 4 4 4 4 5 38 

45 4 4 5 1 5 4 4 4 4 35 

46 2 2 2 2 3 4 4 4 4 27 

47 4 2 5 5 3 4 4 4 3 34 

48 4 5 5 4 4 4 5 3 3 37 

49 1 1 3 5 4 4 4 4 3 29 

50 3 5 5 4 3 3 4 4 3 34 

51 4 5 5 4 4 3 4 4 3 36 

52 5 5 5 5 4 5 5 5 4 43 

53 5 5 4 5 4 5 5 5 5 43 

54 5 5 4 5 5 5 5 5 5 44 

55 3 4 4 4 4 4 4 4 4 35 

56 3 4 4 4 4 4 4 4 4 35 

57 4 5 5 4 4 4 5 5 5 41 

58 4 4 5 4 4 4 4 4 4 37 

59 4 4 3 3 3 4 4 3 3 31 

60 4 3 3 4 4 4 3 4 3 32 

61 4 5 4 4 3 4 4 4 4 36 

62 3 3 3 4 3 4 3 4 3 30 

63 5 5 5 5 4 5 5 5 3 42 

64 3 5 4 5 5 5 4 5 4 40 

65 3 4 4 3 4 3 4 4 3 32 

66 5 5 5 5 4 4 4 4 4 40 

67 5 5 4 3 3 4 5 5 4 38 

68 3 3 3 3 3 3 3 3 3 27 

69 4 4 5 4 4 4 4 4 5 38 

70 4 4 4 3 3 5 5 5 2 35 

71 4 5 5 3 3 4 5 4 3 36 

72 3 5 4 4 3 4 5 4 4 36 

73 5 5 5 3 4 4 3 5 3 37 

74 4 3 3 3 3 3 4 4 3 30 

75 3 4 3 4 4 5 5 3 3 34 

76 4 5 3 5 4 3 5 4 5 38 

77 4 4 4 4 4 4 4 4 4 36 

78 4 5 3 4 3 3 2 3 2 29 

79 3 3 3 3 3 3 3 3 3 27 

80 3 3 3 3 3 3 3 3 3 27 

81 5 5 5 5 5 5 5 4 5 44 



82 5 5 4 5 3 4 5 5 5 41 

83 4 5 4 4 4 3 4 5 5 38 

84 5 5 5 5 5 5 3 5 5 43 

85 1 2 1 2 2 1 1 2 2 14 

 

No. Responden Minat Beli (Y)                 Total 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10   

1 5 4 5 4 5 5 4 5 4 4 45 

2 4 3 4 4 4 5 5 4 5 5 43 

3 4 4 5 4 4 4 5 4 5 4 43 

4 4 4 4 5 5 4 4 4 4 4 42 

5 3 3 3 3 3 3 3 3 3 3 30 

6 3 3 3 3 3 3 3 4 3 2 30 

7 3 4 3 3 3 3 4 4 4 4 35 

8 3 4 3 3 3 3 3 3 3 3 31 

9 4 4 4 4 5 4 5 4 3 5 42 

10 5 5 5 4 4 4 4 4 4 5 44 

11 4 3 3 3 3 3 3 3 3 3 31 

12 5 5 5 5 5 5 5 4 5 5 49 

13 4 3 3 3 3 4 4 4 4 4 36 

14 5 5 5 5 5 5 4 5 5 5 49 

15 5 5 5 5 5 5 4 5 5 5 49 

16 3 3 3 4 3 4 3 3 3 3 32 

17 4 3 4 4 5 4 4 3 4 4 39 

18 3 3 4 3 3 3 3 3 3 3 31 

19 4 5 4 3 1 2 2 3 3 3 30 

20 4 4 5 4 4 4 4 4 4 5 42 

21 4 3 3 4 4 3 3 3 4 4 35 

22 4 4 4 5 4 5 4 3 4 3 40 

23 5 4 5 5 5 4 4 4 5 5 46 

24 3 3 4 3 4 4 4 3 4 3 35 

25 4 3 3 4 4 3 3 4 4 4 36 

26 3 3 5 3 4 5 5 4 4 4 40 

27 4 4 3 5 4 5 3 3 4 3 38 

28 4 5 5 4 4 5 4 4 4 4 43 

29 4 5 4 4 2 5 4 4 4 4 40 

30 5 5 4 4 5 5 5 4 3 4 44 

31 4 4 5 3 3 3 4 5 3 3 37 

32 3 4 5 4 4 4 3 4 3 3 37 

33 4 5 4 5 5 4 5 3 5 5 45 

34 4 4 3 4 4 5 4 3 4 3 38 

35 3 2 2 2 3 3 2 3 3 4 27 



36 4 4 4 5 4 5 4 5 4 5 44 

37 4 5 4 5 5 5 5 4 4 4 45 

38 3 4 4 4 4 4 5 4 4 4 40 

39 3 4 4 4 4 4 4 4 4 4 39 

40 4 3 4 4 4 4 4 4 4 4 39 

41 3 3 4 3 2 3 4 4 3 2 31 

42 5 3 4 3 3 4 3 4 4 4 37 

43 4 4 4 5 4 4 4 4 5 5 43 

44 5 5 5 5 5 5 4 4 5 4 47 

45 5 4 4 4 4 5 4 4 4 4 42 

46 4 4 4 4 1 1 1 1 1 1 22 

47 3 3 4 3 3 3 3 4 3 3 32 

48 3 4 3 4 2 3 4 3 3 2 31 

49 5 3 5 2 5 4 4 2 5 3 38 

50 3 3 3 3 4 4 3 3 4 3 33 

51 3 3 4 3 3 4 4 5 4 4 37 

52 4 5 5 4 4 4 3 4 4 5 42 

53 3 3 4 5 5 4 4 4 5 5 42 

54 5 5 5 5 4 4 5 5 5 5 48 

55 4 3 3 3 3 5 4 4 4 4 37 

56 4 3 3 3 3 5 4 4 4 4 37 

57 4 4 4 4 5 5 4 4 3 3 40 

58 3 3 3 3 4 4 4 4 4 4 36 

59 3 3 3 3 3 4 3 3 3 3 31 

60 4 4 4 5 4 3 4 5 5 3 41 

61 3 4 4 5 4 4 4 3 4 2 37 

62 3 3 4 4 3 4 4 3 4 4 36 

63 5 2 4 4 4 2 2 3 3 4 33 

64 3 3 5 5 4 4 3 4 3 3 37 

65 3 4 4 4 3 4 3 4 3 3 35 

66 4 4 4 4 4 4 3 4 4 4 39 

67 4 3 5 3 3 3 3 4 4 3 35 

68 3 4 3 3 3 3 3 3 3 3 31 

69 3 4 4 3 3 3 4 4 3 4 35 

70 3 3 4 4 3 3 4 3 3 3 33 

71 4 4 4 5 4 5 4 3 3 4 40 

72 3 4 4 4 3 4 3 4 4 3 36 

73 3 3 4 4 3 3 3 4 3 3 33 

74 3 3 4 4 4 3 3 4 4 4 36 

75 3 4 4 3 3 3 4 4 4 4 36 

76 4 3 3 3 5 4 4 4 5 3 38 

77 4 5 5 5 5 5 5 5 5 5 49 

78 3 3 4 3 3 3 3 3 4 4 33 

79 3 3 3 3 3 3 3 3 3 3 30 



80 3 3 3 3 3 3 3 3 3 3 30 

81 4 5 4 5 4 5 5 5 5 4 46 

82 4 5 4 3 3 4 5 4 5 3 40 

83 3 3 4 5 4 4 3 4 5 4 39 

84 3 5 5 3 5 5 5 5 5 5 46 

85 2 1 2 1 2 2 2 2 2 2 18 
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